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Evolution of Supply Chain
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Logistics Management
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Supply Chain
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Supply Chain Pattern
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What is Supply Chain
Management?
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What’s different between

Logistics and Supply Chain?
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Supply Chain Management Ob jectives
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SCM Concept
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Competitive Advantage
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The difficulty of
supply chain management
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Bullwhip effect = Us1ngnigaiudan
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The Scope of
Supply Chain Management
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Supply Chain Integration
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Lean and Agility
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Lean and Agility
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Lean and Agility
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Lean and Agility
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